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Figure8 The community challenge of TikTok
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Hy A HKFKLL 10 423 cl 1 A6 & SR AT & Musical ly, RIS
FlEa It R TR B B, Fharemb e Bt —Bntk. %8
PRI N ERE T BOL R ERE 2 T e AL, Ry R
RENT o Frm HATZ AR TR, FEAA LR LA

(1) MAUE BN . LS Airbnb. WG 7RIEEREET AT S il 22 A VR HE
) = SRR, R R, AR, (B RIRER R B AL

(2) 5 il A Bk . S AT AORYERY, w2 OPPO I3 “ Uik s 737,
VLB AL “HiJ& 2000 JJHAMEFHL” 144 slogan.

(3) BHik. MRZERHABEHMEFBREAAR, BE845 T Instagram 1
BHIEThAE, HP RATWE COREMAMERNE, XFEHE SRS T
MATFR R (A 22 55y, Wn] DUE RO A KB A S i R e h — A R

(4) HERBEANLD. XA&PE 2018 FEYMEHE L& —3KEE. £240H
FEU EWEESH, M T WY R, md R I SRR, EE
BEER T, 7T ULSE L A S, RIS .

4 FEH. BERFARERK

L — B R mE K2 5, FIEesedl 5K B, (EH R @il
biti 22 YR B0
4.1 P8, /KEEBRMNIFEES

“PLEUER K, HERARFEAESREMNA, REEHAMT App.”
—44 95 JE R H P BOE, hE EE R R TR, AR T
RpEd . BADEBSEH P CPEERKRKT 10D #RIAEE TAERE
PRSP T, “Drikm—" " HMTER M SgrafEad 77 & LA =R IR

BEMEIIHP, B — R ERN. KB TREIHP, R
A RECNTERIRL E N . “EHIRIEY, RIXH PR, JLHE X R
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W T AL B BRIt ARATTZR 5 RO i T TREARORT BEVE TR 48, o e
et AL A BN, Skt

I, BEE AER P s AR AR A R RS2 e, MAUR RS
ZAFE, PR U VRS AMER R, —&uhzshiE, SEBmIM, &
WIEREHT  PREhR WIS SRS EAR 2B . X 5EE VRN,
frbe. ERUKERENE . BRI B tIrmamTie 7.
4.2 KA, HERTHRRENGRIAT

2018 £ 3 H 19 H, #&F AL Lk Afie, A 7 4#1 slogan——id 3% 3%
A, XSWFN OFER, LR Homel. FE, B RS Tk
fERAI S LRIN, — 2T 90, 95 G AER AN AR SRS ENE; H
BRI AT by B AR BESEARS DB Je o sk UiIE : “ R
YRS T £, (AT RS RIREE NG IBEE] 7.

B, BIEMAEEN, R T eI R AR E O,

MR E P fR Euso A P R T LR B $15 30~39 BT BidE 1
PAE. B 7 ABE BN A, £t 2P HDBOR B RN BEE] . A0S N
H¥# /MRS PREAHEZ AR TERNRIN A& RS X T

E 18 $L&F RAHIEH slogan
Figurel8 The new slogan released by TikTok

BHE R DA E R )5, AR A KR, IS 2 —
BT B R RS, 45 2018 SEFFTTIYIIA], £ 5 3 H AT 2R ) 2 BBl xR P 0 o)
NSRS, BHERLEeE. gt BEm &8 ek, ksl
fx L 100 73 NIRIFIN FELR,  tBAT 7T 5 1B A I AE R O .
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FENESN T, ARBAGRRBLLTE, IR H5EF R3S, 3R
REPALEREAL. B HaERm; #EHERE RS KR, BT 8 A7
PRERM AL AR, SHREH . BOLHEEE RN — g R E R A
AL, iy et B B XN R . R N LR RRBGEOR LS
TR =Y, BE RN S AU R EE. 2018 42 H, #lEMEE
RAEMICFEEAT, EH T RIS EE, AETE TR, BEEREER TS
FAR BORN BRI EAHET, KRG R AR REE TR E 2 &
fEo 15 HARE IRABUT SRR IR, AT R IT.

43 HETHE, RERAAEKRE

2018 £F 3 [ — MEBEAAIRE , SCREBHEHER] 7 UERA o DU — AL 35K,
RGP PP BRI R b SRR KA e S . ORI AL
TEAEYE L) LR L s E e, J0A/ND R T, AR LRSS i, &
IRNIIEER, ELJLRAEEN AN, SECERE™ H2H, WRIXET
k2T EBT RN

XfUk, £ 3 19 Hi A2 b, #Ha 5A_EL& A SH 2 stEH R D 6e,
I MR SE s RGN (8] B R Gt B i Aot N BB : “ BRUOSRERA
FIERe . HomAR, g SR, JBzhEai H P s Ea e JEAE & b
AR 2 R0 A RS RS TERS, 7 SR A R IR A7 B 7 UK
e, HRBEZSSEOA P, BT, Sarsi TAE.”

FA CINTRE R RGE, WO CBITIE ARG, GBS R
AR P e % o FERR—JkAil L, LR Bk “mbEe fzhae, #Bh
AR R KA BT B BRAE E . IR B R R IA B BOE
I, R0 EIBUE, H7 & EmM NSNS GRS . RERPHERON T
[ Py A R B0 A R AN H

IEANERREI P S« “ SR AEFTRRAEI LR, FATNN, $5MIZ AR
ARFEHER DTG

5 M1ZE|N: EKEESHBE

2018 £ 4 H 10 H, JTHERTTLS HRFAKARE “WRB T S RH
MW= db e, KREHER T “Fg 7, SOEHE R X . #5 A EA
KBORMIVFR X, thEfs T HARIIRE. B IUIKEN

Zib, PHEEBE 7 E& LR E™ ERIEHL.

BEEBCKH, P RMOR, B PORS PR, OB I P A B R 1. R
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EREENERE T T TIRZR, WHERATFEMzasRIge. R RPTE
ARG HAEANRKSEE, APP RIFAERZ 1 i 8,

4 718 H, & KSR AT BB AR T 8% AL 5 LR R E 7 R 40IR B
B, $EdbT 7 LmEA, AR 805 4, HEEKS 677 4, INEZESCE:
W67 . BEETERRN, PEL - TMHANIERSETE, fHEREERSET
A Fidiid, i IE SR, W ERE M EE. PSR R e
ZAREVOEE VRS, OBHEE S HE MR, R EA TR,
PR Z R A, AT S 4 B AT Al = A ST AL £ 54T

Lk ER, AMBTE IR MAA L. B T SRR T 2 AN, BT N 6
PR HEE N AU . T RIS B AT, K S 30 A2 n kML B2 . BN
BN I IR . BRI R R, . BB, IRFATEEA R — K
Pl e, SRS RS s R SR R T A AR, AN IR
TTITF, MAER AT O S IRT. BE 2. RE. EMEMELT E1E.

PRI (L5 AT IS AR

NZENT ELIE R AR, IS B3R & B EUE 2L E] VR, DLRBEIH
BRI B YD EER, TR AR BRI BRATT T2 30 B8 1 A 13 i 2 )

AR — VIR SRAT AR R SR, DUR R N IEAEAR .

BRI SR, FMAATI Eg L 7 2 B i K AE |
BRI IRV I 5a S h 2 A2 e BE—0e 2 AT E DLty

(RHIIESCFH: 12009)

Tik Tok: The Mystery of High Growth in Network

Operation

Abstract:

With the popularization and development of the Internet, network operation is
becoming an emerging industry. By using mobile phone, computer and other mobile
devices as the terminal, it covers a new positioning and service mode based on users.

The effectiveness of network operation plays an important role in the rise and fall of
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Internet start-ups as well as the extension of the life cycle of Internet products. From
the experience of famous instant Music Video TikTok, the case describes its process
of high growth through network operation from user acquisition, activation, retention,
revenue obtainment and referral stage. It aims at enlightening and guiding the
readers to analyze the future development of the short video industry as well as
TikTok itself and master the core and essence of network operation.

Key words: Tik Tok; Short video; Network operation; Iteration; User growth
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